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TARGETS AND OBJECTIVES

Moscow international festival of social advertising "Lime™ is aimed at finding and identifying talented
designers and advertisers who are able to offer effective solutions to actual social problems.

Targets of the Festival

* To increase level of social advertising in Russia

e Stimulation of the social activity of the youth

* Creating conditions for realization of the participants’ creative potential
e Assistance in implementation of festival projects

Objectives of the Festival

e Search for new ideas and effective solutions in designing social advertising

e Experience exchange with leading universities and specialists in advertising sphere
e Encourage outstanding projects on the theme of social advertising

e Creating conditions for placing festival works

Festival goes in three stages:

e Stage 1. Receiving applicationand preliminary selection.

e Stage 2. Expert evaluation of the festival works.

e Stage 3. Awarding ceremony, exhibition of works, organization of master classes and closing ceremony
e Stage 4. Post campaign
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NEW FORMATS

1. All works are judged not by thematic sections, but by categories (video, audio, print, outdoor etc.).
2. Implemented and yet to be embodied ideas are judged separately.

3. Student and professional works also judged in different «weight categories». This is a crucial step
toward improving the quality of the festival as a project in the advertising field: there are many festivals,
the winners of which majorly are professionals. It is quite clear, that professionals are not only more
experienced, but also have more resources to put their ideas in reality, thus "overtaking” beginner
advertisers.

4. Special nomination for schoolchildren «Greenlight» is maintained. «Lime» - one of the few festivals
where you can see a nomination of this kind. Schoolchildren almost don’t have an opportunity to
participate in the festivals of social advertising on a par with adults.

5. Any non-profit organization and foundation can upload their brief on the festival site. This will give
student an opportunity to develop real products for specific customers, and for non-profit organizations
— flow of fresh ideas and opportunities for future promotion.
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PARTICIPATION

In the festival can participate anyone who is interested regardless of the age and residence. Participation is
free.

Works are evaluated in three different groups:

- School projects (GreenLight]

- student’s projects and unimplemented ideas (| have a dream]
- Implemented projects (Best Practice)

In case if on festival goes implemented campaign, the jury reserves the right to request an additional
information from the authors of the campaign to decide on the assigning of this work to one of the groups.
Also at the festival can be presented cases of the non-competition program partners.

Number of works presented at the Festival from one person or a group is not limited.

Jury reserves the right not to allow the participation of works that using violence, inappropriate language,
images of syringes, the process of drug preparation, not allowed an abundance of black.color B cnyyae
BbISIBJIEHUS XIOPM C/ly4yaeB nnarnata paborta byaeT BbiBeieHa U3 y4acTUS U BbiBelleHa Ha canTte PectuBansa c
NMOMETKOMW «NaarMat» U ykazaHueM uctovyHuka ngeu. In case of jury identifying plagiarism, work will be
withdrawn from participation and posted on the Festival website with a mark "plagiarism™ withdrawn from
participation.
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THEMES AND CATEGORIES

eEcology

eDrug abuse, smoking,
gambling, alcoholism
*HIVAAIDS Prevention
eFamily problems
eTolerance

eHealth and sport
eEnergetics
eChildren

*Problems of youth
eCultural heritage

eSafe internet for children

e|nternet for all ages
*Free theme

Video

Print

Outdoor

Radio

Event/BTL

Internet

New media
Copyrwriting
Integrated campaign
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Jury is formed for each nomination of festival program. Judging goes in two stages. On the first stage
judges evaluate works of participants. Based on this evaluation the shortlist is formed. Than the jury
chooses the winners in each category and, where appropriate, awarded the Grand Prix. The jury is formed
from experts from Russian and foreign social and commercial ad market.

Vladimir Evstafiev

Chairman of the jury

VicePresident of the Association of Communicatio
Agencies of Russia, vipeesident of the Russian creative personnel training to work in advertising,
Branch of the IAA, a board member of the ¥ an expert in copywriting, branding (consultant on
Advertising Council of Russia and PACO. Founder language, namer) and BTL.

and head of the AlRussian Conference of

advertising departments heads.

Leonid Slavin

Leonid Slavig is a member of the Art Directors

/[ £ dz6 wdzaaAl FyR Of dzo at
times won contest awards, three times received theI
prize of the Designers Union "Victoria " for the best
work, in the field of graphic design.

" Svetlana Maybrodskaya

Founder and head of WordShop BBDO and the
Academy of Communications, the specialist in

llya Petrov

Creative director of Red Keds. A graduate of the
5 Brst \gqgjshog\ BBDQ, ang jff the rqopt%cessful
and falented young Russian advertisers, winner
of the Epica Awards.
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Erken Kagarov

Art director of IMA DesigiMember of the
Designers Union of RussiMoscow Union of
Artists, Art Director Club Russi@he head and
leading teacher in creative workshops of
Higher Academic School of Graphic Design

SvetlanaMaksimchenko

Editor in Chief of holding "Mass Media
Campaign. " G€hair of the organizing
committee of the AHRussian competition
"Newspaper Design". Regional Director of the
World Society for News Design SND.
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Jerry- the world-famous guru in the field of
branding, author of recognizable corporate
identity design for organizations such as
Cisco, Touchstone, Fuji, World Wild Fund and
many others, a specialist in social studies and
advertising.
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Graphic designer, an expert in the field of
visual communication, the author of books on
branding and visual identity. Teacher of
department "Theory and practice of

I ROSNIAaAy3as CF Odz (@
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ProfessarDoctor of Social Sciencauthor of

one of the first Russian textbook on advertising.
Teacher of department "Theory and practice of
I ROSNIAAAYy3Iasx CF Odz (&
in NRUHSE
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Mark DiMassim@ , ~ s

Mark - the founder of social marketing agency
DIGO Brands, which works with organizations
such as Partnership for a Drigee America, The
American Red Cross, National Mental Health
Association. Markauthor of the sensational
project "Tappening"
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ESTIVAL LIME-2010 CONCEPT

F

Concept, name, categories and status of the festival were created
by organizing committee, consisting of students of advertising in
National Research University - Higher School of Economics.
Festival was made together with the Academy of Communications
WordShop BBDO.

The author of the visual design of the festival — Georgiy Yakovlev
" [Jorie Puto), who has won the competition for the development of
Nororun ana wexaynapoaworo decrusana cow - corporate identity, which was conducted under the project
“WowProjects” with the support of BriefTouch and Gregory
Kegelesa.
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In total, on the contest were brought about 400 works from 35 cities of Russia, Ukraine, Belarus,

Georgia and Spain. |



